


BY: POTJAMAPHORN KANYAWIMOL 

STUDENT ID: 1729810 



Introduction !

•  Blu is known as the innovation of the cigarette and was found in 2008 
by former retail manager and avid e-cigarette user.!

•  Blu has brought a change in the ways cigarette are seen and sold, it 
became the unique for the "cigarette"!

•  From the traditional cigarette became a trend and culture of new 
cigarette. This is good good for the environment.!

•  American-made e-liquids, can be used even by someone with high 
sensitivity or allergic reactions !

•  Social features great for meeting new acquaintances!
•  Store locators, 7-eleven, drug stores, store nationwide over 25,000 

stores.  !



Market Facts 
•  Electronic Cigarette is popping up because it 

can reaching to the market and it is good 
benefit for the environment such as no need 
to throw the bottoms of cigarette anymore. 

•  There is a definite trend for “Electronic 
Cigarette” for social features great for 
meeting new acquaintances 

•  Well known as an innovation of cigarette, 
and it was a first electronic cigarette that 
upgraded itself to be a fashion of e-cigs. 



•Known as the first electronic cigarette that have had FDA 
(Federal District and Appellate Courts) 
•Company based in Scottsdale, Arizona. Known as the 
industry's "Gold Standard" 
•Well on quality, creativity, and service 

Hurdle: This type of segment is a common market with the 
traditional cigarette because the brand is focus on the loyalty 
consumer of traditional cigarette target. They do advertised 
on the magazine but not as much as like Blu and Fin company.  





•Is a family owned and operated company in the United States. 
•They are built on a strong tradition of customer service, 
responding to requests, and issue quickly as they arise. 
•Providing unique and quality products. 

Hurdle: they are built it from the ground up with a commitment 
to quality and responsibility. Fin have has a strong team of 
customer service that make customers feel comfortable and 
guarantee that the customers will get a good product and 
service. This brand is growing in every day. Also Fin do the 
advertising as much as like Blu, also the product well known by 
word of mouth.    





THAILAND’S POLITICAL SITUATION HAS “POLITICAL AND 
SOCIAL URREST AHEAD OF THAILAND PARLIAMENTARY 
ELETION.” SO THE COMPANIES SHOULD BE AWARE FROM THIS 
SITUATION. ECONOMIC: THAILAND HAS A LOW LABOR COST 
AND IS A DEVELOPING COUNTRY. GDP IS AROUND 4.5-5.5 
PERCENT IN 2013. SOCIAL: THAILAND HAS POPULATION ABOUT 
66,785,001. THERE IS AN OPPORTUNITIES FOR ELECTRONIC 
CIGARETTE BECAUSE ABOUT 44% OF THE POPULATION ARE 
SMOKE CIGARETTE. TECHNOLOGY: THE MAJORITY OF CITIES 
HAVE INTERNET AND WI-FI. NEW GENERATION USES AND HAS 
KNOWLEDGE OF COMPUTER, INTERNET, AND SOCIAL MEDIA’S 



This type of consumers is interesting in so many 
things at the same time such as music but not only 
one type of the music, they can listen Pop Jazz and 
Hip pop. Also they are has have a brunch of 
activity to do in each day like hiking, working out, 
eating, playing soccer. They are looking for the 
product that easy to carry one, trendy, attractive 
design.  However, they want the products to be rich 
and at top quality. Furthermore, the products 
should have sense of security, comfort, and a relief 
of stress.  

Hyperactive Consumer   



Chaiwat Seehabat : is 28 year old man 
from Khon Kaen Thailand. He is a young active 
man that was work with the number one 
company in the country The Siam Cement 
Group (SCG) since he graduated from 
university. Currently he has lived in Los 
Angeles for 2 years alone for study. He is love 
to explore the US in every state, travel is part of 
his life. In everyday he has so many activities 
such as eat, exercise, classes, work and relax. 
His life style is be healthy, be active and be safe 
in every moment.  



This type of consumers is falling in love with 
fashion, fantasy goods, something “wow” and 
impressive to other people or they thrives on 
others looking at them with envy. They are easy 
to get attract by advertisements that shoes the 
product look expensive. They can spend money 
as long as the product is a good quality. Also 
this type of consumers are can spread out the 
product by “word of mouth”    



Anna Khegai: is 28 year old lady from 
Russia, she is a young architecture in Russia. 
She is love fashion, most of her friends call 
her “trendy gal”. Now she live in Los 
Angeles, California with her cousin. Her life 
style is an easy going, sporty girl, dress up 
with mix and match perfectly, she has a 
positive thinking of life. She spend a lot of 
time to taking photo everywhere in the US as 
much as she can before her graduate from 
master’s degree.  



•  Blus electronic cigarette is different from other brands because 
created exclusively for blu by Johnson Creek. All an ingredients 
are natural. 

•  produces more vapor than other electronic cigarettes and our 
flavors are made in the U.S. with domestic and imported 
ingredients using Johnson Creek Smoke Juice. 

•  Design is different from other by using the black color screen 
circle printed cover around the cigarette. This is make blu look 
elegant.  



•  Industry recognized as the leader in American-made electronic 
cigarette e-liquid with domestic and imported ingredients. 

•  Master mixers make each batch fresh, by hand. 
•  Blu flavor cartridges are made specifically to work with blu 

products. 
•  All blu cartridges are propylene glycol-free. 
•  Maintain an independent quality control organization that 

inspects product lines at all facilities daily. 



Key Messages 

•Blu is all about the flavors of cigarette, quality 
of the product, the feeling of freedom, and a 
trend of fashion. 
•Blu want their customers to feel independent 
and happy. 
•Be smart to see a paradise with “blu”  





1.The body of the product is still in the 
same condition  
2.The color of ble is black and has a 
circle screen cover around the 
electronic cigarette. 
3.On top of the signature growing blue 
Tip is still the same. 
4.The rechargeable battery is replace  
to be a solar chip cell. 
5.The area around the battery will 
changing into the clear plastic because 
it can accepted the sun light into the 
power store inside of the solar 
cigarette. 
6.Before the solar energy run out of 
the power the blue light will shows to 
warn the consumers to recharge it. 



Flooring System Spin a wire 



First Idea 
•Install a flooring system that would take 
advantage of piezoelectric principles by 
harvesting power from hand shaking around. 
•Anything that can carrying the cigarette to 
keep moving is can help the cigarette generate 
the power by itself 
Second Idea 
Second Idea 
•When you spin a wire in a magnetic field (or 
spin a magnet around a wire) a current is 
"induced" in the wire. Running a current 
through the magnet (making an "electro-
magnet") increases the strength of the magnetic 
field, and the strength of the induced current in 
the wire. 

Replace to be a spin wire 
generator 

Replace to be a flooring 
system 



“Unhealthy to be Healthy”  



• Increase energy, stamina, concentration and alertness 
• Promote relaxation and good sleep  
• Benefit smokers - of course, it is best to stop smoking  
• Rejuvenate athletes, especially while training at higher 
elevations 
• Lessen the effects of altitude sickness 
• Make it easier for some to live and work at higher elevations  
• Promote wellness in polluted city environments 
• Revitalize airline travelers 



•Print ad for fashion magazines, Sports Magazines, and 
Travel Magazines. 
•Ads on social media such as, Facebook, Twitter account, 
Instagram, etc.  
•Advertising on TV, Local Radio, billboard chart. Etc. 



Stephen Droff : “ RISE FROM 
THE ASHES” 
http://www.youtube.com/watch?
v=VZishwAt_RM 

Jenny McCarthy: “Take Back 
Your Freedom” 
http://www.youtube.com/watch?
v=mUJ5W2pz1XI 




